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TITLE

2



3

3-Day	Campaign
$18,000	Match	From	Board



EMAIL	DAY	#	1	(9:00	am)
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OPEN	/	CLICK	RATES

With	First	Name:
35.5%	open	rate	
1.6%	click	rate	

With	NO	Name:
23.6%	open	rate	
0.7%	click	rate	



EMAIL	DAY	#	2	(9:00	am)
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OPEN	/	CLICK	RATES

With	First	Name:
24.4%	open	rate	
1.0%	click	rate	

With	No	Name:
16.4%	open	rate	
0.7%	click	rate	



EMAIL	DAY	#	3	(9:00	am)
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OPEN	/	CLICK	RATES

With	First	Name:
22.0%	open	rate	
0.4%	click	rate	

With	No	Name:
13.2%	open	rate	
0.4%	click	rate	



EMAIL	DAY	#	3	(5:00	pm)
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OPEN	/	CLICK	RATES

Did	not	segment	out	by	name:

18.6%	open	rate	
0.7%	click	rate	



EMAIL	DAY	#	3	(8:00	pm)
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OPEN	/	CLICK	RATES

Did	not	segment	out	by	name:

17.9%	open	rate	
0.4%	click	rate	



TOP-LINE	RESULTS
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Total	raised:	$20,405
Total	donors:	85

Average	gift:	$240 New	donations:	$5,975																								New	donors:	33



Q&A	with	Lorie	Hearn,	inewsource

Type	your	question	into	the	chat	box.	Click Send.



April	29	@	1pm	ET

Getting	Ready	for	Your	Campaign	(NRH	&	AJP)



Thank	You	

Nonprofit	news	is	moving	beyond	niche.	INN	
is	scaling	our	own	work	to	advance	this	movement.

inn.org		|		@inn


